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Numerous tourism products were introduced over the years, such as eco-tourism, agro-
tourism home-stay programmes, cultural and heritage tourism, thematic events, meetings, 
incentives, conventions and exhibitions, sports and recreation tourism, education, and health 
tourism. Malaysia My Second Home was also introduced to encourage foreigners, their 
spouses and their dependents to select Malaysia as their second home.  

Following the relative success of the Visit Thailand Year in 1987, Malaysia also launched its 
own Visit Malaysia Year (VMY) campaigns. In 2007, Malaysia launched its Third VMY 
campaign, after two previous campaigns in 1990 and 1994. The current VMY campaign has 
set as a target more than 20 million visitors and more than RM44 million in revenue. In 
January 2008, it was reported 20.9 million foreign visitors visited Malaysia in 2007 and the 
tourism industry generated RM46.1 billion in revenue in the same year (Ministry of Tourism 
undated).

The number of tourist arrivals more than doubled from 7.5 million in 1995 to 16.4 million in 
2005 (Table 7). Total tourists receipts have grown from RM9.2 billion to RM31.0 billion over 
the same duration. By 2020, tourist arrivals are expected to reach 24 million while tourist 
receipts are expected to reach RM59.4 billion (Malaysia 2006b). Employment in this sector 
has grown from 67,214 in 1995 to 451,000 in 2005. ASEAN, the traditional source of tourist 
visitors for Malaysia, remained the largest region of origin with a share of 77% in 2005 while 
the share of Japanese tourists has declined from 4.4%in 1995 to 1.9% in 2005. On the other 
hand, tourists from the People’s Republic of China and West Asia have increased in 
numbers. The importance of this sector as a source of foreign exchange earnings can be 
seen in the increase in the net contribution by tourism from RM11.2 billion in 2000 to 
RM18.1 billion in 2005 (Malaysia 2006a). Spillovers from this sector to other sectors such as 
hotels can be seen in the increase in the number of hotels and hotel rooms as well as the 
average occupancy rate over time.  

Table 7: Selected Tourism Indicators, 1995, 2000, 2005 and 2010 
Indicator 1995 2000 2005 2010

Number of Tourist Arrivals (million) 7.5 10.2 16.4 24
By Country of Origin (%)  
 ASEAN 73.5 70.4 76.8 65.0

People’s Republic of China 1.4 4.2 3.8 6.1
Japan 4.4 4.5 1.9 2.2
Australia 1.8 2.3 1.5 2.7
United Kingdom 2.2 2.3 1.5 2.8
Taipei,China 3.9 2.1 1.3 2.7
India 0.4 1.3 1.2 1.8
West Asia* n.a 0.5 1.0 2.7
Hong Kong, China** 2.0 n.a n.a n.a
US** 1.3 n.a n.a n.a
Others 9.1 12.4 11.0 14.0

Total Tourist Receipts1 (RM billion) 9.2 17.3 31.0 59.4
Per Capita Expenditure* (RM) n.a 1,696 1,890 2,417
Average Length of Stay (nights) 4.8 5.8 7.2 8.7
Number of Hotels 1,220 1,492 2,256 3,218
Number of Hotel Rooms 76,373 124,413 170,873 247,008
Average Hotel Occupancy Rate (%) 65.5 59.2 63.5 66.4
Employment 67,214 390,600 451,000 520,700

Notes: 
* Not available in Eighth Malaysia Plan 2001–2005 
** Not available in Ninth Malaysia Plan 2006–2010 
2010 are projected numbers 
1 Tourist receipts exclude excursionist receipts. 

Sources: Eighth Malaysia Plan 2001–2005 and Ninth Malaysia Plan 2006–2010 


