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Figure 2: Growth in Supermarkets on a Regional Basis, 1997–2002 
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Source: M+M Planet Retail 

 

It is important to understand the effects of this market transformation, not only on producers 
and value chains but also on the entire agrifood system, since it affects costs and 
distributional issues from the farm to the table. Within these larger trends, several important 
developments can be observed: 

• Increasing demands for higher levels of farmer performance in quality, process, and 
financial capacity to invest in technology and operating capital; 

• Greater centralization of retail procurement with the advent of the specialized, 
sophisticated multi-country logistics management wholesaler replacing traditional 
wholesalers;  

• Greater use of contracts and private systems to identify and reward preferred 
suppliers. 

The Asia region now represents barely a third of all of the global food retail sales. It is 
forecast to grow to 41% of the global food retail market by 2020 while Europe will comprise 
30% and the NAFTA area will shrink to 21% (IGD calculations). Multiple store retailers will 
be an important part of that as they are growing fast throughout the world, particularly with 
the liberalization of emerging markets and Foreign Direct Investment (FDI). These include 
small-scale convenience stores, such as those associated with gasoline stations, 
supermarkets, and full-service retailers such as hypermarkets.  




